


You might not
think so, but here's
why Facebook
matters...

Facebook is STILL King.

With more than 2.8 BILLION monthly active users
globally Facebook still has a strong hold on the
marketplace of our attention. Which is what we are after,
right? The attention of those we'd love to influence, sell
to, and perhaps do business with.

Facebook Carries the Most Impact.

With different elements like Messenger, Marketplace,
Business Manager, and Creator Studio, you cannot go
wrong with investing time and/or money into learning
about this very powerful platform. You may not like it
personally, but for your business, it can make things a
lot easier for you.
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It still can be hard to comprehend that it truly does
NOT matter about the size of your audience. What
matter most is the quality of your audience and how
intensely they seek to find what it is you provide.
When you build an audience of your ideal clients and
customers you can have 1000 followers and be as
successful as accounts with 10,000 followers.
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If I can instill ONE thing in you, it is to have realistic
expectations. Especially if you are going to go the
organic route (meaning, not paying for any ads or
boosted posts). Growth certainly CAN happen, it is
just a little more cumbersome and longer to attain.

If someone says "you can add 10,000 new fans to
your Facebook page in 30 days", they are not
promoting something that is considered Best
Practices, and is likely something unacceptable by
Facebook Terms of Service.
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COMMUNITY
 

COMMITMENT
 

COMPASSION
 

CONTENT



COMMUNITY:

Build and nurture a Facebook Group. This
will serve you extremely well. Tend to them
like your "besties". Have fun, encourage,
and engage in their needs.

COMMITMENT:

Be as consistent as you can with your
marketing efforts on Facebook. Whatever
you chose to do, do it regularly to build
that trust factor with your audience.



COMPASSION:

COVID-19 may be nearing it's end, but the
impact it has left on us as a society, as the
world, will have long-lasting effects. Even if
you have differing opinions, or don't share
the same struggles as your audience, be
compassionate towards what they are
feeling and how they are coping with our
new normal.

CONTENT:

ADD VALUE TO THEIR LIVES. That is all.
Make your content something they NEED.
When you intentionally focus on what they
need to hear vs. what you want to say,
things will improve for you using Facebook.
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