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Workshop 1 –  Purpose Beyond Profit: Make Giving Back your 
Competitive Advantage Handout 
 

1. Social Purpose is the reason your business exists, and how it benefits 
society. It is not your bottom line, not mission or vision buy your WHY.  
 

Keep in mind the following tips for defining your Social Purpose: 

• Purpose is the reason you do what you do 

• Purpose is your benefit to society 

• Purpose is your North Star 

• Purpose is more than a statement 
 

Write your company’s Social Purpose here: 
___________________________________________________________________
___________________________________________________________________
___________________________________________________________________ 
 

2. One way to put your Social Purpose into action is by defining how you give 
back to society. There are many ways to give: 
 

Consider the ways that you and/or your employees can give back. 
 

1. Time: i.e.: volunteering, sharing stories on social media 
 

2. Talent: i.e.: offering professional services such as finance, tech, or human 
resources 

 
3. Treasure: i.e.: gifts in kind, monetary donations 
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3. The many benefits of implementing a Social Purpose include: 
 
❑ Attract and retain employees 
❑ Enhanced corporate culture 
❑ Customer loyalty 
❑ Brand differentiation 
❑ Innovation 
❑ Improved bottom line! 

 

Check mark the ways you believe Social Purpose can benefit your business. 
 

4. Embedding a Social Purpose into your business is important to your 
employees and your customers, as revealed in these statistics*:  

 
1. 85% of Canadians would be more motivated and committed at work if 

their organization had a strong sense of purpose. 
 

2. 92% of Canadians would switch brands if a different brand of similar 
quality had a compelling purpose. 

 
3. 87% of Canadians would pay more for a product or service from a 

company with a social purpose. 

 
 
 

Share these statistics with your employees, colleagues and other 
stakeholders and discover how Social Purpose can become your competitive 
advantage! 

 
 

*2018 Conference Board of Canada report 
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